
A. Tea core attributes

A3. Commercial value

A2. Spiritual & social value

A1. Medicinal value

A4. Group (including national) identity value

B. Producing, transporting and serving tea

Producing

Serving

Service locations

Service behavior and ritual

Brewing and service objects (teavowls, etc)

Cultivation

Harvesting

C. Movement and shaping of tea culture

War

Trade

Buddhism

powerful individuals (emperors, warlords), patrons, literati

Hybrid locations

Teahouses (tea plus other activities)

Tea huts (tea only)

facilitates comraderie, getting together

as a vehicle of ethical expression

supports religious practices

The terminology on this 
chart is still evolving some 

but this is a good start draft
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facilitates high-order discourse such as philosopical musings, 
poetic composition, negotiations

connessiurship, elitism

Storing and transporting

gongfu service

Korean tea ceremony

Japanese tea ceremony (wabicha / cha no yu)

as an element of ritual or ceremony (ancestral graves, weddings, etc)

Our organizational scheme for 
"how tea has been consistently 
perceived within East Asian 

cultures"

Our organizational scheme for tea 

practices and tea objects

Our abstract, course metaquestion: 
"How has tea culture evolved and 

spread and what was involved in 

that?

Storage methods

Transportation routes


